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The tobacco 
industry uses 

menthol, candy and 
fruit flavors to 
attract the next 

generation  
of smokers.1,2,3

Flavored tobacco 
attracts kids. Research 

shows flavoring and 
packaging increase the 
appeal of cigarettes 

for youth.5

Flavored products are increasingly 
popular, and once kids start using one 
tobacco product, they are more likely  
to experiment with others.7 

•  Tobacco products contain nicotine, a highly addictive  
chemical that may be detrimental to adolescent brain development.6 

•  Nearly 13 percent of Minnesota kids use e-cigarettes, which 
come in kid-friendly flavors like gummy bear and cotton candy.8

•  42 percent of students who smoke use flavored products.9

•  In Minnesota, more than 35 percent of Minnesota students have 
tried flavored cigars.8

Almost 90 percent 
of addicted adult smokers 

started smoking by age 18.4 

Restricting the sale of  
flavored tobacco products

Minnesotans agree that kids shouldn’t use tobacco products and that there is more we can do to prevent 
kids from becoming addicted. Menthol, candy and fruit-flavored tobacco products are attractive to kids 
and can lead to a lifetime of tobacco addiction and disease. Minnesotans for a Smoke-Free Generation 

supports restricting the sale of these products, to protect kids and create a healthier future for them.



Minnesotans for a Smoke-Free Generation is a coalition of Minnesota’s leading health and other 
interested organizations. We share a common goal of saving Minnesota youth from a lifetime 

of addiction to tobacco. Each year in Minnesota tobacco use is responsible for more than 5,100 
deaths and almost $3 billion in preventable health care costs and 90 percent of adult smokers 
started before the age of 18. Minnesotans for a Smoke-Free Generation supports policies that 

reduce youth smoking and help end the death and disease associated with tobacco use.

Menthol makes  
smoking easier  
to start and  
harder to quit. 

•  Tobacco companies target  
menthol products to youth,  
African Americans and  
other targeted populations.10,11

•  From 2000 to 2014, menthol  
cigarette use by Minnesota  
high-school smokers increased  
from 20 to 44 percent. By comparison,  
only 25 percent of Minnesota adult  
smokers used menthol in 2014.8,12 
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One Lorillard executive 
famously wrote 

“the base of our business 
is the high-school student” 
when referencing Newport, 
a top-selling menthol brand.13


